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Structure of opinions underlying the EU 
brainstorming

tax Eurocrats

comms to 
be decentralised

officials to spend
time in home MS

evaluate M
S 

and Com
m

issioners

overload of 
technical info

EU needs 
more drama

comms to be 
reduced to core 
values

primary 
task is 
to be seen

FINREG burdens

EU is 
a brand

“name and shame” 
mechanism

Barroso to 
be more 

visible than 
Prodi

beneficiaries 
of funds to 
credit the EU

EU extensively in 
SecSchool curricula

study about the 
cost of no-Europe

study about the 
impact of EU

money for co-
productions

Euro-Soap
EU newsroom

comms. 
guidelines

PROFESSIONAL/
BROADCASTING  

TEACHING/
INFORMATION

MORE 
VISIBILITY

CRITICAL  
STANCE



Slide 3© 2004 The Gallup Organisation Europe SA

3,24

3,57

3,62

3,11

3,56

3,42

3,11

CRITICAL
STANCE

3,16

3,06

3,05

3,19

3,12

2,81

3,16

VISIBILITY

3,27

3,53

3,7 3

3,36

3,22

3,40

3,25

EU-15 national

NMS-10 national

CC-4 national

Primarily dealing
with EU

Not directly dealing
with EU

Prof. Exp.: 5 years or
less

Prof. Exp.:  Over 10
years

PROFESSIONAL /
BROADCASTING

Different profiles behind the desired 
communication strategies
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